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Overview

Andrew Crane, Dirk Matten, Sarah Glozer, and Laura J. Spence's "Business Ethics Managing
Corporate Citizenship and Sustainability in the Age of Globalization" offers a comprehensive and
critical examination of ethical issues in contemporary business. The book provides a robust
theoretical framework, exploring various ethical theories and their application to real-world
business dilemmas. It moves beyond traditional corporate social responsibility (CSR) to embrace
the broader concept of corporate citizenship, integrating sustainability, stakeholder
management, and global ethical challenges into a holistic understanding of responsible business
practice.

The text is designed to equip students and professionals with the tools to analyze, understand,
and manage ethical complexities in a globalized economy. It delves into specific functional areas
of business, such as marketing, finance, and human resources, highlighting their unique ethical
considerations. By emphasizing the interconnectedness of business, society, and the
environment, the book argues that ethical management and sustainable practices are not
merely optional add-ons but are fundamental to long-term corporate success and societal
well-being in an increasingly interconnected world.

Key Takeaways
* Ethical considerations must be integrated into core business strategy, not treated as an
afterthought.

* Understanding diverse ethical theories (e.g., utilitarianism, deontology, virtue ethics) is
crucial for navigating complex business dilemmas effectively.

* Corporate citizenship extends beyond traditional CSR, encompassing a company's broader
role and responsibilities within society and towards all stakeholders.

* Sustainability demands a holistic approach, balancing economic viability with social equity
and environmental protection.

* Globalization introduces unique ethical challenges, requiring businesses to adapt to diverse
cultural norms, regulatory frameworks, and supply chain complexities.
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* Effective ethical management systems, including codes of conduct and ethical leadership,
are essential for fostering a culture of integrity.

* Stakeholder engagement is vital for identifying, understanding, and responding to the
legitimate claims and concerns of all groups affected by business operations.

* Businesses have a significant role to play in addressing grand challenges like climate
change, inequality, and human rights through responsible practices.

Chapter Summaries

Introducing Business Ethics

This chapter defines business ethics, explores its relevance in modern business, and outlines the
scope of the field. It introduces the concept of corporate citizenship and sets the stage for
understanding the ethical challenges faced by organizations in a globalized context, emphasizing
the importance of ethical decision-making.

Framing Business Ethics: Corporate Social Responsibility, Stakeholders, and Citizenship

This section delves into foundational concepts like Corporate Social Responsibility (CSR),
stakeholder theory, and corporate citizenship. It examines different perspectives on a company's
responsibilities to society and its various stakeholders, illustrating how these concepts provide
frameworks for ethical analysis and action.

Theories of Business Ethics

This chapter provides an in-depth exploration of normative ethical theories, including
utilitarianism, deontology, and virtue ethics, as well as descriptive ethical theories. It explains
how these theoretical lenses can be applied to analyze and resolve ethical dilemmas in business,
offering tools for moral reasoning.

Managing Business Ethics

This section focuses on the practical implementation of ethics within organizations. It covers
topics such as ethical leadership, codes of conduct, ethics training, and the design of effective
ethical management systems. The chapter emphasizes creating an ethical culture and fostering
responsible decision-making throughout the company.

Shareholders and Corporate Governance

This chapter examines the ethical dimensions of corporate governance, focusing on the
responsibilities to shareholders and the broader implications of corporate structures. It
discusses issues such as executive remuneration, shareholder activism, and the role of boards of
directors in ensuring ethical oversight and accountability.

Employees and Human Resources
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This section addresses ethical issues related to employees and human resource management.
Topics include fair labor practices, workplace diversity, employee rights, health and safety, and
the ethical challenges of managing a global workforce, emphasizing dignity and respect.

Consumers and Marketing

This chapter explores the ethical responsibilities of businesses towards consumers in the context
of marketing and sales. It covers issues such as product safety, advertising ethics, consumer
privacy, and responsible consumption, advocating for practices that prioritize consumer
well-being and trust.

Suppliers, Competitors, and Business-to-Business Ethics

This section extends ethical considerations to the supply chain and competitive landscape. It
discusses fair dealings with suppliers, ethical sourcing, anti-competitive practices, and the
importance of integrity in business-to-business relationships, highlighting the ripple effect of
ethical choices.

Civil Society and NGOs

This chapter examines the role of civil society organizations and non-governmental
organizations (NGOs) in influencing corporate behavior. It explores how businesses engage with
these groups, respond to their pressures, and collaborate on social and environmental
initiatives, emphasizing dialogue and accountability.

Government, Regulation, and the Public Sphere

This section analyzes the relationship between business, government, and the regulatory
environment. It discusses the ethical implications of lobbying, corporate political activity, and the
role of regulation in shaping responsible business conduct, considering the balance between
corporate freedom and public interest.

The Natural Environment and Sustainability

This chapter focuses on environmental ethics and the concept of corporate sustainability. It
addresses issues such as climate change, resource depletion, pollution, and biodiversity loss,
exploring how businesses can adopt sustainable practices and contribute to environmental
protection.

Globalization and Business Ethics

This concluding chapter synthesizes the themes of the book by focusing on the unique ethical
challenges and opportunities presented by globalization. It discusses cultural relativism,
universal ethical standards, human rights in global supply chains, and the evolving role of
multinational corporations in a globalized world.
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Themes

* Corporate Social Responsibility
* Ethical Decision Making

* Sustainability Management

* Global Business Ethics

* Stakeholder Engagement

* Corporate Citizenship

Frequently Asked Questions

What is Business Ethics Managing Corporate Citizenship and Sustainability in the Age of
Globalization about?

This book is a comprehensive textbook on business ethics, corporate social responsibility, and
sustainability. It explores the theoretical foundations of ethical decision-making, practical
management tools, and the complex challenges businesses face in a globalized world,
emphasizing corporate citizenship and the integration of social and environmental concerns into
business strategy.

Is Business Ethics Managing Corporate Citizenship and Sustainability in the Age of
Globalization worth reading?

Yes, it is highly regarded for its thoroughness and accessibility. It's an essential read for students
of business ethics, CSR, and sustainability, as well as for managers and professionals seeking a
deep understanding of how to integrate ethical considerations and responsible practices into
their organizations in a global context.

How does Business Ethics Managing Corporate Citizenship and Sustainability in the Age of
Globalization end?

Spoiler: The book concludes by synthesizing its core themes, particularly focusing on the
dynamic and evolving nature of business ethics in a globalized world. It looks towards future
challenges and opportunities for businesses to act as responsible corporate citizens,
emphasizing the ongoing need for adaptation, ethical leadership, and sustainable practices.

Who should read Business Ethics Managing Corporate Citizenship and Sustainability in the
Age of Globalization?

This book is primarily intended for undergraduate and postgraduate students in business,
management, and ethics programs. It is also highly valuable for business leaders, managers,
policymakers, and anyone interested in understanding the ethical responsibilities and
sustainable practices of corporations in a globalized economy.
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How long does it take to read Business Ethics Managing Corporate Citizenship and
Sustainability in the Age of Globalization?

Given its comprehensive nature as a textbook, reading this book thoroughly would likely take
approximately 12-16 hours, depending on reading speed and engagement with the material. It is
often read over the course of a semester.
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